Monk Event Proposal
Event Organizer: Teresa Murray 

Event Name: The Monk Wrap Party/Monkapalooza?
Date/Time of Event: November (14 or 21) 2009 or February (13 or 20th) 2010 

Location: Los Angeles Area Venue. Either a Paramount Studio venue (in November) or a Universal Studio venue (in February).

Anticipated Attendance: With word of mouth/on line advertising 100-200. On air advertising 400+.
Entertainment/Possible Activities: Q & A, Luncheon, Silent Auction, Art Show, Raffle, Autograph/Photo Session, Episode Screening.

Duration: 6 to 8 hours w/luncheon or an evening event (no catering) 4 hours.
Fees: Depending on number of attendees, venue, activities, sponsorship $25 to $100.

Auction Proceed to be given to charity. Cedars-Sinai in memory of Stanley Kamel.

Catering/beverage requirements: Depending on venue and activities.
Media coverage: Press passes?
Promotional activities: On line presence, print ads (TV Guide, EW), Ads during Monk.   

Sponsors and requirements: Possible sponsors (besides NBC Universal and USA) Lysol, Windex
Signage

Event Organizers should be aware that certain conditions and guidelines will apply: 

Any products sold or giveaways distributed must use reusable, recyclable environmentally friendly materials, both product and packaging. (e.g. no plastic) 

All events are considered smoke free events. 



There are many fundraising events where business and/or individual sponsors play an important role.  Here is a great question that we recently received on this topic:

What is the role of sponsors? Is the money raised through sponsors only used to help reach the goal or can some funds be used to help with running the event?

Thanks you for your time,
Claudia Booker

First let’s clarify that by “sponsors” we are referring to companies who are recognized in an event program or other advertising. In that case companies will put the donation into the “advertising” category of their accounting. Because you are offering them advertising in exchange for the money, they generally cannot claim it as a charitable donation for tax & accounting purposes.  It would be best to consult with an accountant regarding more specifics about tax receipts.

Unless the donor specifies otherwise, all money that comes in for an event can be used for planning and running of the event.  Most people will assume that some of their money must go toward planning and overhead. However, many supporters also want assurance that the bulk of their gift goes toward your cause, and its programs, not administrative costs.

This is another way that corporate sponsors can help out.  If you can get a company to “underwrite” the cost of a certain aspect of the event, then individuals can make donations to the charity and know their gift is going toward mission.  For example, if you were hosting a walk-a-thon, the cost of the sound and timing equipment could be paid for by a particular company.  Your organization would recognize them through banners, recognition in flyers and publicity, as having donated this specifically.  Then when walkers get pledges or make personal donations, their gift goes toward the cause more directly.

There are so many aspects to planning a fundraising event. Determining the ticket price and what portion of the ticket is tax deductible for attendees is one of those many details.

Your article about determining the tax deductible portion of fundraising event tickets was very helpful. However, I’m wondering if any of the information you provided changes when everything for the fundraiser is donated?

For example, we have a big fundraiser with food and wine, but all of this is donated to the event at no cost to our organization. Does that make any difference as far as determining value?

Any help you have or could refer me to would be appreciated. Everyone I’ve asked doesn’t seem to know for certain!! As you said, this is a vague area it seems.

Amy Lehman
Lincoln Children’s Museum 
Hi Amy,

This is a good question. The guideline goes by the fair market value of the event compared to something similar that someone would have to pay for.  So if someone went out to eat at a nice restaurant in your area, with dinner and wine what would it cost them? The fact that the items for your fundraiser were donated don’t play into the equation as far as ticket value. Though is is certainly a big benefit for your group that they were donated!

As of this writing, for tickets less than $75 you are not required to provide the fair market value, although some NPOs do as a courtesy to their supporters. Anytime you are planning an event it’s good to double check the IRS website to make sure you have the most current information.

Best of luck to you on your event!

